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INTRODUCTION
Search engine optimization (SEO) is a crucial aspect of digital marketing for local businesses 

looking to increase their online visibility, attract more qualified leads, and ultimately drive revenue 

growth. However, implementing an SEO strategy is only half the battle; it's equally important to 

measure and track your SEO performance to ensure that your efforts are paying off.

Many local businesses struggle with understanding which metrics to track and how to use the 

insights gained from their data to inform their SEO decisions. Without a clear understanding of your 

SEO performance, you risk wasting time and resources on strategies that aren't delivering results.

In this guide, we'll explore the key metrics and tools you need to effectively measure your SEO 

success. By tracking the right data and making informed decisions based on your insights, you can 

continuously improve your SEO performance and achieve your business goals.

1. ORGANIC TRAFFIC: 

This metric measures the number of visitors coming to your website from organic search results. An 

increase in organic traffic indicates that your SEO efforts are paying off and your website is 

becoming more visible in search engines.

2.   KEYWORD RANKINGS: 

Tracking your website's rankings for target 

keywords helps you understand how well 

your pages are performing in search results. 

Improvements in keyword rankings can lead 

to increased visibility and organic traffic.

3.   CLICK-THROUGH RATE (CTR): 

CTR measures the percentage of users who 

click on your website's listing in search 

results. A high CTR suggests that your title 

tags and meta descriptions are compelling 

and relevant to users' search queries.

Key SEO Metrics to Track To measure your SEO success
It's essential to track a range of metrics  that provide a comprehensive picture of your perfor-
mance. Here are some of the most important SEO metrics to monitor: 
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4.  CONVERSION RATE: 

This metric tracks the percentage of website visitors who take a desired action, such as filling out a 

contact form, making a phone call, or completing a purchase. Monitoring your conversion rate 

helps you understand how well your website is turning visitors into leads and customers.

5.  BOUNCE RATE:

Bounce rate measures the percentage of visitors who leave your website after viewing only one 

page. A high bounce rate can indicate issues with your website's content, user experience, or 

relevance to users' search queries.

6.   BACKLINKS:

Tracking the number and quality of backlinks pointing to your website helps you assess your 

website's authority and potential to rank well in search results. High-quality backlinks from reputable 

websites can significantly improve your SEO performance.
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To effectively track these key SEO metrics, you'll need to use a combination of tools that provide the 

necessary data and insights. Here are some of the most valuable tools for measuring SEO success:

1.  GOOGLE ANALYTICS: 

This free web analytics tool provides detailed insights into your website's traffic, user behavior, and 

conversion rates. Use Google Analytics to track your organic traffic, bounce rate, and conversion 

rate, and to identify opportunities for improvement.

2.   GOOGLE SEARCH CONSOLE: 

Another free tool from Google, Search Console helps you monitor your website's presence in 

Google search results. Use Search Console to track your keyword rankings, click-through rates, and 

any technical issues that may be impacting your SEO performance.

3.  SEMRUSH: 

This paid SEO tool provides a range of features to help you track and improve your SEO 

performance. Use SEMrush to conduct keyword research, monitor your backlink profile, and track 

your competitors' SEO strategies.

4.   AHREFS: 

Another popular paid SEO tool, Ahrefs provides a comprehensive suite of features to help you 

measure and improve your SEO success. Use Ahrefs to track your keyword rankings, analyze your 

backlink profile, and identify content gaps and opportunities.

5.  MOZ PRO: 

This paid SEO tool offers a range of features to help you monitor and improve your SEO 

performance. Use Moz Pro to track your keyword rankings, analyze your website's technical SEO, 

and monitor your local search visibility.

By using a combination of these tools and tracking the right metrics, you can gain valuable insights 

into your SEO performance and make data-driven decisions to improve your results.

Putting Your SEO Data into Action Tracking your SEO metrics and using the right tools is just the first 

step in measuring your SEO success. To truly benefit from your data, you need to put your insights 

into action and use them to inform your SEO strategy.

TOOLS FOR MEASURING SEO SUCCESS 
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Here are some tips for using your SEO data to drive meaningful improvements:

1. IDENTIFY AREAS FOR IMPROVEMENT: 

Use your SEO metrics to identify areas of your website or SEO strategy that are underperforming. For 

example, if you notice that certain pages have high bounce rates, consider updating the content or 

improving the user experience to keep visitors engaged.

2.  PRIORITIZE YOUR EFFORTS: 

Focus your SEO efforts on the strategies and tactics that are delivering the best results. If you notice 

that certain keywords are driving significant organic traffic and conversions, prioritize optimizing 

your content and backlink profile around those terms.

3.  CONDUCT REGULAR AUDITS: 

Perform regular SEO audits to ensure that your website is optimized for search engines and 

providing a positive user experience. Use your audit findings to identify and fix any technical SEO 

issues, such as broken links or duplicate content.

4.  CONTINUOUSLY REFINE YOUR STRATEGY: 

SEO is an ongoing process that requires continuous refinement and adaptation. Use your SEO data 

to inform your strategy and make adjustments as needed based on your performance and changes 

in search engine algorithms.
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Measuring your SEO success is essential for understanding the impact of 

your efforts and making informed decisions to improve your 

performance. By tracking the right metrics and using the appropriate 

tools, you can gain valuable insights into your SEO progress and identify 

opportunities for optimization.

Remember, SEO is not a one-time project but an ongoing process that 

requires continuous monitoring, analysis, and refinement. By staying 

committed to measuring and improving your SEO performance, you can 

achieve long-term success and drive meaningful results for your local 

business.

If you're looking for expert guidance and support in measuring and 

improving your SEO success, consider partnering with Braintree. Our 

team of experienced SEO professionals can help you identify the right 

metrics to track, implement the necessary tools and strategies, and use 

your data to drive meaningful improvements in your online presence and 

business performance.

Contact us today to learn more about how we can help you measure and 

achieve SEO success for your local business.
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